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¿De qué vamos a hablar?

Novela y cuestiones (social, 
obrera, agraria, climática…)

Formas narrativas y géneros de 
la comunicación climática: tragedia, 
comedia, épica… y confesiones

La crisis climática como 
antídoto de SUCCEsS comunicativo

Vincular estrategia narrativa 
con una teoría del cambio explícita



Rubén

yo



Asignatura Prácticas narrativas 
ante la crisis climática

(Máster en Gestión del 
Cambio Climático UNED –lo 
están peinando-)





¿Cómo sería una guerra con China?

Contra el pensamiento dominante: 
Al-Qaida only enemy

Mover la conversación/ 
representar lo inimaginable

Escala: reorientar billones (de 
los de verdad) de inversión militar



https://www.theatlantic.com/international/archive/2015/06/ghost-fleet-world-war-III/397301/


https://www.theatlantic.com/science/archive/2023/03/climate-change-movies-television-shows-public-opinion/673415/






https://www.museodelprado.es/coleccion/obra-de-arte/la-bestia-humana/3a8218ba-0434-422d-8894-24fb798482ee


https://www.museodelprado.es/coleccion/obra-de-arte/una-huelga-de-obreros-en-vizcaya/a08967ee-3f84-4c7b-ad74-46e13bd92099


Hugh Cunningham, professor 
of social history at the 
University of Kent, argues 
that while Dickens "helped 
create a climate of 
opinion", he did not 
articulate a "coherent 
doctrine" of how society 
should be reformed - and 
that the author was at 
times as much in danger of 
being seen as a 
conservative as a radical.



Temor

IraEsperanza



https://theconversation.com/comedy-can-help-us-tackle-the-climate-crisis-heres-how-127763




https://es.wikipedia.org/wiki/El_principio_de_responsabilidad




https://www.youtube.com/watch?v=NJprCvmrpoY






“Usted haga 
como yo, no 
se meta en 
política”

https://doi.org/10.1080/17524030903529749


¿Qué formas adopta la 
narración climática?

Trágica: profecía que 
sólo dejará de cumplirse si 
cambia todo… (¿pero… 
cómo?)

Cómica: deus ex machina

Confesional: grieta 
entre Verdad y vida (je 
m’accuse)

¿Épica?



https://www.nytimes.com/2018/01/31/books/review/the-wizard-and-the-prophet-charles-mann-william-vogt-norman-borlaug.html


http://www.reis.cis.es/REIS/PDF/REIS_161_051515157076715.pdf






https://www.haymarketbooks.org/books/791-hope-in-the-dark


“The revolution that 
counts is the one 
that takes place in 
the imagination; 
many kinds of change 
issue forth 
thereafter.”







https://www.cambridge.org/core/journals/the-drama-review/article/epic-of-survival/7CE68B8841DC130A50D3EEA26B973BCD










Hyperobjects ≠ SUCCEsS



https://www.wired.com/story/timothy-morton-hyperobjects-all-the-way-down/


Hyperobjects are Viscous, Molten, Nonlocal, Phased, and 
Interobjective:

Viscous: Hyperobjects adhere to any other object they touch, no matter how hard an 
object tries to resist. In this way, hyperobjects overrule ironic distance, meaning that the more an 
object tries to resist a hyperobject, the more glued to the hyperobject it becomes.

Molten: Hyperobjects are so massive that they refute the idea that spacetime is 
fixed, concrete, and consistent.

Nonlocal: Hyperobjects are massively distributed in time and space to the extent 
that their totality cannot be realized in any particular local manifestation.

Phased: Hyperobjects occupy a higher dimensional space than other entities can normally 
perceive. Thus, hyperobjects appear to come and go in three-dimensional space, but would appear 
differently to an observer with a higher multidimensional view.

Interobjective: Hyperobjects are formed by relations between more than one 
object. Consequently, objects are only able to perceive to the imprint, or "footprint," of a 
hyperobject upon other objects, revealed as information.



https://heathbrothers.com/books/made-to-stick/


https://climateoutreach.org/about-us/theory-of-change/
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